
Advan Research - Geolocation Dataset

Advan Research provides high-quality geolocation and foot traffic data, offering insights into real-
world behavior across physical locations by tracking cell phones. While a good portion of the
modern economy is digital, the majority of it still takes place on brick-and-mortar. This is crucial to
understanding economic performance and makes foot traffic a vital component of the mosaic.

Advan's differentiation lies in its precision and rigor:

Manual geofencing of locations and parking lots.
Maintenance of store hours and site-specific details.
Granular data slices, such as employee counts, visitor volumes, and dwell patterns.
Proven historical correlations to KPIs and revenue outcomes.

Advan delivers a refined geolocation dataset that others cannot replicate, providing investors with a
high-quality signal where the details matter.

VENDOR VALUE SUMMARY

Advan Research Differentiators & Role in the Mosaic:

Advan's backtesting and results demonstrate its strength as a provider of geolocation data. They
offer differentiated data slices that allow for unique insights into a vast universe of companies,
primarily using US and Canadian panelists. Advan provides high-quality assets that meet all criteria
for integration into a mosaic, including a long history, Point-in-Time data, large panel size,
normalizations, and delivery. Advan has shown outperformance in several sectors.

Performance
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Background: Deere’s business is primarily driven by sales of heavy equipment and related services,
making it highly cyclical.

When crop prices rise, farmers invest in larger equipment.
When prices fall, they delay purchases.
Sales of construction and forestry equipment are similarly tied to infrastructure spending and
global economic trends.

Importantly, DE's sales tend to be a blind spot for alternative data, which often leans toward
consumer-facing businesses. Because Deere sells high-ticket, low-volume goods, consumer
transaction datasets frequently fail to accurately track its revenues as Deere’s sales are more
commonly B2B. Consensus estimates have historically shown limited accuracy (≈4%).

Advan's Advantage: Advan provides a reliable signal by tracking production-side activity instead of
consumer purchases:

Geofenced production facilities to monitor activity.
Dwell time analysis to identify on-site employees (>4 hours).
Panel normalization to ensure data consistency over time.

This method captures workforce activity, which is a strong proxy for production levels and,
ultimately, a predictor of revenue trends.

Summary: Advan Research succeeds where other alternative data falls short, offering a high-signal
dataset for Deere's total revenues. By focusing on employee-driven production activity rather than
consumer demand, Advan enables investors to track Deere’s performance with uncommon
accuracy, the best we have seen.

Tactical Application Example: Deere & Co. (DE) Industrial Manufacturing

Deere, Total Revenue 
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Advan Research Tier1 Dataset 

Panel Size: The dataset includes nearly 45 million US-based cell phones and 20 million
international cell phones, primarily from Canada.

Statistical Significance: The US data panel captures approximately 10-15% of the estimated
331 million cell phone users in the country, providing a statistically significant sample.

Aggregation: Data is aggregated daily by company and brand.
Normalization: The data panel has been normalized on the Exabel platform to account for panel
growth and country populations, ensuring data consistency over time.
Tickerization: The data is tickerized, tracking over 7,000 companies, including more than 1,500
publicly traded companies.
History: 7+ years of history. 
Point-in-Time Data: The dataset is a point-in-time record with over seven years of historical data
available on the Exabel platform.
Location Accuracy: Location data is accurate to within 2 meters.

Data Coverage & Characteristics

Frequency: Data is updated daily, with a T-1 lag and a near 100% fill rate at T-3 days.
Delivery Methods: The data is delivered through the Exabel platform with normalizations and
mappings, or directly from Advan as raw data.
Backtesting: The dataset has been backtested. For detailed correlation results, contact Exabel
directly.

Data Delivery & Access

Data Structure

Retail Facilities
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About Advan Research
Advan's data analytics have been developed for the financial markets and stress-tested by the most
rigorous investors. Advan provides insights into corporate and consumer behavior that drive better
investment decisions.

This document is provided by Exabel AS. It is for information purposes only. It is not an invitation or
inducement to engage in any investment activity and it does not contain investment advice. The
information in this document shall not be relied on in making any investment decision or in connection
with any contract or otherwise. Exabel AS makes no representation regarding, and accepts no liability
or duty of care for, the accuracy, completeness or timeliness of the information in this document or its
fitness for any particular purpose or use.

© Exabel AS, 2025

Disclaimer

For more info, get in touch via contact@exabel.com or visit our website exabel.com/demo

Find out how Exabel can enhance your use of alternative data

About Exabel
Exabel is an end-to-end platform designed to help investment teams seamlessly integrate alternative
data with traditional financial metrics. The platform offers advanced analytical tools that enhance
KPI forecasting, uncover key drivers, and streamline workflows, empowering teams to make more
informed investment decisions.

The platform supports hierarchical modeling, linking KPIs through fundamental relationships—
similar to traditional financial modeling—and incorporating them into the KPI forecasting process.
This produces more accurate and consistent predictions.

Exabel’s approach also enables the selection of the most relevant alternative data sources for each
KPI. For example, US-, Europe-, or Asia-specific datasets can be applied to regional segments, while
geolocation or web-traffic data can be used to distinguish between in-store and online channels.
This ensures that models leverage the strongest available signals while delivering harmonized
predictions across a company’s financials.
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